
2009 Advertorial Schedule

Maximum exposure... minimal effort! You select the advertorial topic that fits your business need
and our freelance writer will write your article for you. All you need to do is supply edit image(s)
and your finished ad... or we’ll build your ad for you. All this at special package pricing!

MONTH SPACE CLOSE MATERIALS DUE ADVERTORIAL TOPIC

March February 20 February 27 Accent Furniture

May April 17 April 24 Lamps & Lighting

June May 16 May 22 Wall Decor (Framed Art & Mirrors)

July June 5 June 12 Home Textiles

September August 22 August 29 Licensed Products

November October 17 October 24 Trade Shows 2010

GROSS NET

TAB PAGE AD + TAB PAGE ARTICLE $5,400.00 $4,590.00
(Includes 3 edit images)

JUNIOR PAGE $4,600.00 $3,910.00
equals tab page with article
(includes 2 edit images)

1/5 VERTICAL $2,350.00 $1,997.50
equals 1/2 page with article
(includes 1 edit image)

Advertorial Rates

TAB PAGE AD + TAB PAGE ARTICLE JUNIOR PAGE 1/5 VERTICAL
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Cooper Classics’
‘Bread & Butter’ Category Helps 
Make High Point a Record Show

Having begun as a wooden mirror manufacturer more than 50 years
ago, Cooper Classics is one of the veterans of the wall décor business. By 
remaining true to its “bread and butter” category, the Rocky Mount, Va.-based
company is coming off a record High Point market, with the average order up
30 percent from last year. With a presentation that specializes in mirrors, wall
hangings and clocks, Cooper Classics was a market  destination for a wide
range of wall décor customers.

“Buyers came to us looking for several significant trends such as darker 
finishes, solid wood mirror frames and some type of product shape,” explains
national sales manager Todd Abshire. “They’re also moving away from silver
finishes and going more toward gold, but in a fresh new way. What customers
want more than anything else is product to differentiate themselves from their
competition – different color palettes, different tones and different materials.” 
As Abshire goes on to say, this means a surge in the popularity of unique 
features such as mosaics, hand painting and mother of pearl, as well as
greater emphasis on solid wood mixed with metal.

Defining the Cooper Classics look as “urban sophisticated,” Abshire points
to the  company’s new Cordova collection as a perfect illustration. Featuring a
warm mocha finish, Cordova includes clean lines on its accent furniture and
complimentary wall décor. Also helping to attract attention at market was the
new Bennington collection, which is finished in an attractive, lighter-toned 
Nantucket wash. “Bennington evokes a casual coastal feeling,” Abshire says.
“When it was displayed along with the more sophisticated  pieces, people

loved the mix of the two distinctly different styles.” Several new clocks done in
striking earth tones such as sage green and brick red also were among the
market highlights.

Beyond the introduction of new items, Cooper Classics remains committed
to the stock of the product and the necessary customer support. “If you place
an order with us we ship in two to three weeks; with cash flow more of an
issue today, this reliability is becoming harder to come by,” Abshire explains.
The company also offers special freight programs.

“We went to High Point looking to post a 15 percent increase and we
wound up doubling that. With this momentum from market, we have experienced
a strong first half of the year. Through a combination of new product, timely 
delivery and customer support, we expect this growth to continue,” Abshire
contends. Buyers can expect to see a new updated cottage collection in the
fall, as well as further expansion of the urban sophisticated design direction. 

A third generation company, Cooper Classics was founded in 1953 
by George Cooper. Today’s George’s grandson Bill is at the helm, overseeing
the production of mirrors, tables, accent furniture, pedestals, clocks and more.
Cooper Classics’ production and warehousing facilities are located in Virginia’s
famed Blue Ridge Mountains. The company maintains two permanent 
showrooms, one in the IHFC Building in High Point, and the other in Building 
1 in Las Vegas.

For more information on Cooper Classics, please call (800) 262-3453,
or e-mail sales@cooperclassics.com.
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FIND OUT WHY COOPER CLASSICS IS THE HOTTEST LINE AROUND
Amazing market incentive • Exciting freight program  • Unbelievable values  • In stock and ready to ship

…and all with the styling that sells

IHFC  • Hamilton, Space 327 • Las Vegas, Building 1, Space 304 • 800.262.3453 • www.cooperclassics.com
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Majestic Mirror Implements New Colors 
Into Expanding Product Line

Combining the influences of yesterday with the technology of today, Majestic 
Mirror continues to design mirrors and frames that enhance any décor, from traditional to
contemporary. This year, an infusion of color as well as new finishing tones have brought
excitement – and new business – to a line well-known for sophistication and elegance. 

“We see unique mirrors becoming a more important home furnishings category, as

today’s customers search for distinctive items – anything with an edge –
and different from what they’re already buying,” says vice-president of
sales Dave Alkire. “Majestic Mirror is a smart choice because mirrors 
are our only business, and to us, it’s all about well-designed product.”

Each piece in the collection is carefully designed, assembled
and hand 
finished by
skilled
craftsmen
with great
attention to
detail. 
Customer
service is also 
of paramount importance, as Majestic 
Mirror supports its retailers with expeditious
delivery, quality product and finishes, 
special packaging to prevent damage and
personnel that immediately responds to
any inquiry. Majestic Mirror also prides 
itself on maintaining a healthy inventory on
every one of its more than 500 SKUs, so
that it can consistently meet a three to four
week delivery schedule.

Among the recent bestsellers for the
company are a number of contemporary
styles, including large leaning mirrors that sit
on the floor, 24-inch tapered mirror squares
and items that feature interesting shapes
and special effects. But the company also
continues to see healthy sales on traditional
styles as well. As Alkire observes, gold is
now going more to a muted copper, and
brass and silver finishes are getting darker.
The company has also presented more
products than ever before in a new dark
wenge brown.

“Mixed media is also a strong focus
for us,” Alkire says. “We incorporate a lot
of unique elements such as coconut shells,
rattan, capiz shells and bamboo. This 
direction will continue to play a major role
because it’s one of the things that sets us
apart.”

Despite the sluggish economy,
Majestic Mirror has also implemented a
number of important initiatives for 2008.
“We debuted a brand new catalog this
year and held our current prices,” Alkire
points out. “Even though we have gotten
continual price pressure from our resources,
we’ve been able to help retailers maintain
their margin levels.” Majestic Mirror also
received its ISO 14001 certification this
year, ensuring that its manufacturing is safe
for both employees and the environment.

“We are not scaling back at all,”
Alkire is proud to say. “In fact, we expect
to obtain greater market share this year by
aggressively pursuing new business and
continuing to offer exceptional product,
service, delivery, packaging, customer
service and retail sell-through.”

For more information on the 
Miami-based Majestic Mirror, please visit
its web site – www.majesticmirror.com, or
call toll-free (888) 591-9505.

Sophisticated. Stylish. Elegant.

HOW DO YOU SEE YOURSELF?

7425 N.W. 79th St. Miami, Fl 33166

T: 888.591.9505 / 305.827.2661  F: 305.827.2663   www.majesticmirror.com

Unique reflections at our showrooms: High Point IHFC Hamilton 412 
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CNI Design 
Features Rich Color Tones & Texture

Since it entered the wall décor category two
years ago, CNI Design has established itself as a
strong source for “classical pieces
with a modern touch.” Most of
the company’s 80 wall décor
products are the exclusive 
creations of owner and designer
Jennifer Lee, with the remainder
being licensed images from a
number of different sources.

“Wall décor is one of our
newest categories, but one that’s
been very successful,” Lee says.
“Throughout the line we use rich
color tones and textured materials,
with hand painting and hand
carving finishing techniques. The
beauty of the line is that it perfectly
compliments both traditional and
contemporary room designs.”

Today’s consumers are looking for unique pieces
to adorn their walls, Lee explains, but they also want
good quality products that can be passed on to the

next generation. “At CNI we pride ourselves on 
combining a great look with exceptional quality; in fact

all of the company’s products are
museum quality,” she says.

Subject matter spans a wide
range of images, including florals,
seashells, dragonflies, birds and
striking architectural designs.
Guided by the principle “Today’s
Collections, Tomorrow’s Treasures,”
CNI Design was honored with an
ARTS nomination two years ago 
in the category of decorative 
accessories. Rounding out the 
company’s presentation are ceiling
medallions, furniture, mirrors, 
lighting and clocks.

Under the direction of 
the husband and wife team of 

David Jones and Jennifer Lee, CNI Design is based 
in Atlanta. The company can be reached at 
(877) 833-8889, or through its web site –
www.cnidesign.com.

Display Systems That Give You The Edge.

• 1/2” welded steel tubing with armored porcelain coating
•  Lightweight and adjustable
•  Easy assembly
•  Packaged for easy shipping

726 Franklin St., Michigan City, IN  46360
(219) 879-8523  •  (877) 873-8523 • www.easelsbyprince.com

Prince Easels
Offers Attractive Display Option

Designed for retailers who
want to display paintings alongside
their furniture are sofa easels from
Prince Easels Manufacturing, made
in the USA in Michigan City, 
Indiana. As company owner Arnold
Besse explains, “If stores coordinate
the color of the sofas and the 
artwork, there’s a good chance they’ll sell both.”

The sofa easels feature all welded, ½ inch steel
tubing and solid rod with tough armored porcelain
coating. The base is 23 inches in diameter and the
easel can extend from 68 inches to 84 inches and
hold a painting on each side. The top is a U channel
15 inches long. The sofa easels weigh just 12 lbs. and
come packed in cartons of four.

Prince Easels also offers several stronger 
“Hi-Tec” easels.

“The company began
making easels for art galleries
and artists to display their works,
and then we got into sofa
easels,” Besse explains. “We’ve
been to High Point for the last four
years and during that time our
business has grown substantially.

Word is getting around that there’s now an attractive
way to display paintings above sofas. In fact, some
of the larger furniture stores use as many as 48 sofa
easels at one time.”

Available in gray and black, the sofa easels
can be ordered today and shipped tomorrow. For
more information and literature, please contact Prince
Easels Manufacturing toll-free at (877) 873-8523.
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